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Cable networks watched past 7 days: FOX News Channel




11.7% or 30,627,432 of USA DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Typical Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 59.5 years old (22.1%
older than average) and have a $124,519 (9.5% higher than average) annual household income.
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10.6% or 412,584 of MSP DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Typical Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 57.9 years old (18.6%
older than average) and have a $117,985 (7.% higher than average) annual household income.
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16.9% or 425,242 of STL DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Typical Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 57.5 years old (16.6%
older than average) and have a $113,317 (12.8% higher than average) annual household income.
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13.7% or 265,168 of CIN DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Typical Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 60. years old (23.3% older
than average) and have a $116,299 (15.9% higher than average) annual household income.
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19.9% or 380,053 of WEPB DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Typical Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 62.9 years old (18.6%
older than average) and have a $120,044 (18.% higher than average) annual household income.
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11.7% or 30,627,432 of USA DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 6.9% less likely to be a
college graduate, 19.6% less likely to work full-time, 27.9% more likely to be married, 35.3% less likely to
be a parent of 1 or more children under 18.
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10.6% or 412,584 of MSP DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 25.9% less likely to be a
college graduate, 28.7% less likely to work full-time, 26.5% more likely to be married, 36.1% less likely to
be a parent of 1 or more children under 18.
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16.9% or 425,242 of STL DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.

Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 2.2% less likely to be a
college graduate, 19.9% less likely to work full-time, 20.3% more likely to be married, 26.3% less likely to
be a parent of 1 or more children under 18.
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13.7% or 265,168 of CIN DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 8.8% less likely to be a
college graduate, 15.8% less likely to work full-time, 27.1% more likely to be married, 48.9% less likely to

be a parent of 1 or more children under 18.
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19.9% or 380,053 of WEPB DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.

T Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 18.7% more likely to be a

/N WS ~ 5, college graduate, 23.8% less likely to work full-time, 25.6% more likely to be married, 30.1% less likely to
channel { MW be a parent of 1 or more children under 18.
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Cable networks watched past 7 days: FOX News Channel



X~ | 11.7% or 30,627,432 of USA DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Fox P Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 25.2% more likely to own their
/NEws : home, 9.2% more likely to own a higher valued home, 21.3% more likely to have a single-family home,

channel 1A 11.3% more likely to have a dog.
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26.5% more likely to have a dog.

10.6% or 412,584 of MSP DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 18.3% more likely to own their
home, 4.5% more likely to own a lower valued home, 17.2% more likely to have a single-family home,

m Own/Rent/Other: Adults 18 or olden mﬁm Type of Home:Adults 18 or older 4% Pets in Home:Adults 18 or older
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16.9% or 425,242 of STL DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 14.8% more likely to own their

home, 40.% more likely to own a higher valued home, 14.4% more likely to have a single-family home,
3.1% less likely to have a dog.

channel
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13.7% or 265,168 of CIN DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.

7 ‘ Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 35.% more likely to own their
/NEWS 3 Al == home, .7% more likely to own a lower valued home, 19.5% more likely to have a single-family home,
channel (W 11.8% more likely to have a dog.
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19.9% or 380,053 of WEPB DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 23.8% more likely to own their
home, 16.8% more likely to own a higher valued home, 19.6% more likely to have a single-family home,
.2% more likely to have a dog.
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4.7% more likely to fly domestic past yr.

11.7% or 30,627,432 of USA DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 4.7% less likely to look up D-I-Y
advice online, 34.1% more likely to always vote in local elections, 11.7% more likely to belong to a gym,
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4.% more likely to fly domestic past yr.

10.6% or 412,584 of MSP DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 12.5% less likely to look up D-I-
Y advice online, 27.8% more likely to always vote in local elections, 30.9% more likely to belong to a gym,
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16.9% or 425,242 of STL DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 2.1% more likely to look up D-I-
Y advice online, 35.3% more likely to always vote in local elections, 17.2% more likely to belong to a gym,

14.6% more likely to fly domestic past yr.
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13.7% or 265,168 of CIN DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.

Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 8.3% less likely to look up D-I-Y
advice online, 54.% more likely to always vote in local elections, 44.9% more likely to belong to a gym,
10.7% more likely to fly domestic past yr.
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19.9% or 380,053 of WEPB DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.

Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 4.6% less likely to look up D-I-Y
advice online, 31.6% more likely to always vote in local elections, 9.9% more likely to belong to a gym, .3%
more likely to fly domestic past yr.
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30-days QSR Users: Adults 18 or older
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19.3% more likely to smoke cigarettes.

11.7% or 30,627,432 of USA DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 6.% more likely to use QSRs past
mo., 11.1% more likely to use Sit-Down Restaurants past mo., 26.5% more likely to use Casinos past yr.,
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Past 30-days QSR Users: Adults 18 or older
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6-9times

10times or more

® who Watched FOX NEWS Channel in the past 7 days BMSP

Total Monthly QSR Users: Avg. Monthly QSR Meals:
89.0%

10.6% or 412,584 of MSP DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 3.2% more likely to use QSRs
past mo., 8.8% more likely to use Sit-Down Restaurants past mo., 34.1% more likely to use Casinos past yr.,

63.3% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
§ i

2 times

3 times

4 times

,

10times or more r

= who Watched FOX NEWS Channel in the past 7 days uMSP
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re nt Meals:
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Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liquor

6 |24
Domestic Light Beer o 29.7%
1,141,437 29.3%

il
1
Domestic Regular Beer

43
Wine -
. 4%

1,104,361 28.4%
13.3% |

Imported Beer
Microbrew / Craft Beer
® who Watched FOX NEWS Channel in the past 7 days uMsp

DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

I Iiiihﬁhi

Plza  chinese  Mesican  Coffee  Wings/  Bagel/  makan  Steskhouse Upscale  indian/
Wouse/ Bumgers/ Dosut/ hai

Coffes tar Sports Bar  Bakery Other

Asian

= who Watched FOX NEW'S Channel in the past 7 days amsP

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Watched FOX NEWS Channel in the past 7 days 8.0%

(LU 486,328 12.5%

Activities: Adults 18 or older

: Past 12 months Casino

1,230,826 31.6% )
a5 11.5% '

Slot Machines

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Bar / Nightclub

Upscale Restaurant

Sports Betting

:
F 8.9%
4.3%

D 2.4%

Other Gambling

Spa (Casinos visited past 12

Used Past 30-days: Adults 18 or older

h

604 88

i /[ Cannabis

Vape

95,2

2.4%
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Past 30- days QSR Users: Adults 18 or older

11.4%
11.1%

2 times

3 times

4 times

5 times

6-9times

10times or more

mwho Watched FOX NEWS Channel in the past 7 days

mSTL

Total Monrbly QSR Users: Avg. Monthly QSR Meals:

85.8%

16.9% or 425,242 of STL DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 4.9% more likely to use QSRs
past mo., 6.% more likely to use Sit-Down Restaurants past mo., 14.7% more likely to use Casinos past yr.,

28.9% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users. Adults 18 or older
[

1time 16 9%

2 times

16.6%

3 times

4 times

5 times

6-9times

10times or more

= who Watched FOX NEWS Channel in the past 7 days mSTL
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

75.5% 71.2%

Drank Past 30-days. Adults 18 or older
Liguor 4

Any Type of Beer
Domestic Light Beer
Domestic Regular Beer
Wine

Imported Beer

Microbrew / Craft Beer

msSTL

wwho Watched FOX NEWS Channel in the past 7 days

DMA Searborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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= who Watched FOX NEWS Channel in the past 7 days

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Watched FOX NEWS Channel in the past 7 days 17.8%

B 451,148 18.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

713,371

313450 12.5%

28.4%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant

Sports Betting

35.4%

2. 5%
EEX3 2.0%

31.2%

Stage Show / Concert

Spa
287,605

Other Gambling hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

‘I -\

i /[ Cannabis Cigarettes

1.7%

mSTL
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Past 30- days QSR Users: Adults 18 or older

2 times

3 times
4 times
5 times
6-9times

10times or more

® who Watched FOX NEWS Channel in the past 7 days

=mCON

Total Monrbl'y QSR Users:

Avg. Menthly QSR Meals:

13.7% or 265,168 of CIN DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 4.9% more likely to use QSRs
past mo., 12.2% more likely to use Sit-Down Restaurants past mo., 5.7% more likely to use Casinos past yr.,

29.7% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

2 times

3 times

13. 6%

4 times

9.8%
5 times 6.8%
6-9times 7
10times or more
= who Watched FOX NEWS Channel in the past 7 days = CIN
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Re t Meals:

85.7%

76.4%

s

Drank Past 30-days. Adults 18 or older

Any Type of Beer
Liquor

Domestic Light Beer
Wine

Domestic Regular Beer
Imported Beer

Microbrew / Craft Beer

13.7%
221,280 11.4%

® who Watched FOX NEWS Channel in the past 7 days =CIN

DMA Scarborough R2 2025: Sep24-Jul25 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Watched FOX NEWS Channel in the past 7 days 16.6%

366,382 18.9%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

Bar / Nightclub

200,321 10.% ’
116 996 7.1%

Table Games (Craps, Poker, etc.)
Upscale Restaurant

Sports Betting

Stage Show / Concert

Other Gambling
742752

hs: Yes

Spa Casinos visited past 12

Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older

I 1time

%
2 times

3 times

4 times

5 times 7.9%

6-9times

10times or more

19.9% or 380,053 of WEPB DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 1.1% less likely to use QSRs past
mo., 13.5% more likely to use Sit-Down Restaurants past mo., 21.4% more likely to use Casinos past yr.,

6.3% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

$ 5o

10times or more

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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L 321,590 16.8%
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11.7% or 30,627,432 of USA DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are .4% less likely to have a 401K,

20.2% more likely to have an Auto Loan, 12.9% more likely to Invest/Trade Stocks Online, 3.2% more likely to
pay with their Debit Card.

Investments Owned Adults 18 or older

SEin

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

Stocks or Stock Options

Mutual Funds

Money Market Funds

Other (Crypto / NFTs / Metals, etc.)

] h 7.1% 6.8% 6.5% 5.4% 5.6% 4.5%

Checking Debitor ATM  Savings Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

529 Plan / College Savings Plan

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity toan
m who Watched FOX NEWS Channel in the past 7 days mUSA ® who Watched FOX NEWS Channel in the past 7 days HUSA

Professional Services Used*' Adults 18 or older TPy Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner
Online Investing / Stock Trading
Accountant

Insurance Agent ata Local Office (not online) gy em; — =

5.1%
2 3.5%

Real Estate Agent

43% 2.6 40%
Estate Planning mw. o R, s N e el -] .
N ; ol 1% (*Past 12 Menths) Visa PayPal Debit Card Zelle Venmo MasterCard  Apple Pay  CashApp  GooglePay American Store Credit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney 1.0% Express Card Messenger
®who Watched FOX NEWS Channel in the past 7 days HUSA ¥ who Watched FOX NEWS Channel in the past 7 days HUSA
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10.6% or 412,584 of MSP DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 7.6% less likely to have a 401K,
21.1% more likely to have an Auto Loan, 12.1% less likely to Invest/Trade Stocks Online, 5.2% more likely to

pay with their Debit Card.

Investments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options

26.3%

Money Market Funds

17.4%
13.3%
Other (Crypto / NFTs / Metals, etc.) mﬂﬂ

: oI ..

) - 2o o g
529 Plan / College Savings Plan BA% Checking Debitor ATM  Savings  CreditCard  Online Mobile  OnlineBil  Home  Autoloan  Money Certificates of Studentloan Persona Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home  Improvement
11.0% Account Mortgage Loan or Home
Second Home or Real Estate Property M—!‘* Eauity Loan
# who Watched FOX NEWS Channel in the past 7 days u MSP = who Watched FOX NEWS Channel in the past 7 days = MSP

Professional Services Used*' Adults 18 or older B Past 3-Months Payment Methods Used: Adults 18 or older

Fin | Plai
inancial Planner 23,505 5.4% |
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At tant
countant v 9.2%

Insurance Agent at a Local Office (not online)

.8%
Real Estat nt

eal Estate Agent ot o 7.7%
¢ 5.7% 2.4% 1.7% 3.0%
Estate Planning 2.8% - 20303 2L h J s FTETOR
X 11% (*Past 12 Months) VIsA PayPal Venmo  DebitCard MasterCard  Apple Pay Zelle CashApp  Discover  American Store Credit GooglePay SquareCash Facebook Samsung Pay

Divorce / Family Attorney rl.l% Express card Messenger
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16.9% or 425,242 of STL DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 10.4% less likely to have a 401K,

28.9% more likely to have an Auto Loan, 11.7% more likely to Invest/Trade Stocks Online, 4.4% less likely to
pay with their Debit Card.

ﬁdlnvestments Owned Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

6.a% 81% 5o oK 53% 47%
ol .. e ETE

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Account card Account Banking Paying Banking Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity toan
mwho Watched FOX NEWS Channel in the past 7 days mSTL ® who Watched FOX NEWS Channel in the past 7days mSTL

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

292
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T e
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13.7% or 265,168 of CIN DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.
Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 13.% more likely to have a 401K,

29.2% more likely to have an Auto Loan, 51.5% more likely to Invest/Trade Stocks Online, 2.% less likely to
pay with their Debit Card.

Investments Owned Adults 18 or older

SEin

IRA (Individual Retirement Account)  pewprs 3
470,981 24.0% [
23.6%

13.6%

21.3%

Financial Services Has and/or Uses: Adults 18 or older

Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

® who Watched FOX NEWS Channel in the past 7 days
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Professional Services Used*' Adults 18 or older

Tax Preparation Service
parad 361,788 18.7%

Financial Planner
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Estate Planning
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Divorce / Family Attorney
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19.9% or 380,053 of WEPB DMA Adults 18 or older Watched FOX NEWS Channel in the past 7 days.

Adults 18 or older who Watched FOX NEWS Channel in the past 7 days are 6.6% more likely to have a 401K,
10.% less likely to have an Auto Loan, 67.8% more likely to Invest/Trade Stocks Online, 10.9% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

SEin

IRA (Individual Retirement Account)

Financial Services Has and/or Uses: Adults 18 or older

608,407 31.8%

stocks o Stock Options

24.4%
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Money Market Funds

17.2%
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e — - - o e, e
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529 Plan / College Savings Plan % Equity loan
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Professional Services Used*: Adults 18 or older | 'gy'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service 30& 9“ 16.2%
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 3 days, 12 hours, 10

minutes and 4 seconds each week with All Forms of Media.
89.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 8 hours and 38 minutes each week
listening to All Local AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

B

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
B ==
concurrent
Usage % 56.7%
who Watched FOX NEWS UsA

Channel in the past 7 days

% of Total
Weekly H:M:
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 3 days, 15 hours, 46
minutes and 56 seconds each week with All Forms of Media.

92.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 8 hours and 59 minutes each week
listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

- E

Avg. H:M:S/weekwith All Forms of Media:

Adults 18 or older
68:36:48
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 3 days, 17 hours, 24
minutes and 42 seconds each week with All Forms of Media.

91.1% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 8 hours and 58 minutes each week
listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.

EXT..

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 3 days, 12 hours, 11
minutes and 7 seconds each week with All Forms of Media.

88.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 8 hours and 51 minutes each week
listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 3 days, 14 hours, 24
minutes and 3 seconds each week with All Forms of Media.

83.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 7 hours and 34 minutes each week
listening to All Local AM/FM Radio, representing 7.3% of totaltime spent with all forms of Media.

X

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 2 days, 19 hours, 0 minutes
and 27 seconds each week with All Forms of Ad-Supported Media.

84.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 8 hours and 17 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 2 days, 22 hours, 3 minutes
and 43 seconds each week with All Forms of Ad-Supported Media.

/NEWS (2 |f 87.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 8 hours and 37 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 2 days, 22 hours, 22
minutes and 13 seconds each week with All Forms of Ad-Supported Media.

87.2% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 8 hours and 35 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 2 days, 18 hours, 50
minutes and 59 seconds each week with All Forms of Ad-Supported Media.

84.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an avg. of 8 hours and 37 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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| Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 2 days, 20 hours, 48
minutes and 43 seconds each week with All Forms of Ad-Supported Media.

80.4% of Adults 18 or older who Watched FOX NEWS Channelin the past 7 days spend an avg. of 7 hours and 22 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 8.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 9 hours
and 34 minutes each day with All Forms of Ad-Supported Media. 84.9% listen to Local AM/FM Radio
for an avg. of 71.1 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 10 hours
and 0 minutes each day with All Forms of Ad-Supported Media. 87.8% listen to Local AM/FM Radio
(Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 10 hours
and 3 minutes each day with All Forms of Ad-Supported Media. 87.2% listen to Local AM/FM Radio
for an avg. of 73.7 minutes/day.

(Local Radio delivers 10.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 9 hours
and 33 minutes each day with All Forms of Ad-Supported Media. 84.8% listen to Local AM/FM Radio

for an avg. of 73.9 minutes/day.

(Local Radio delivers 10.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an average of 9 hours
and 49 minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local AM/FM Radio

for an avg. of 63.2 minutes/day. (Local Radio delivers 8.6% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top -13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week AII Aud:o (Persons & % Reach): Adults 18 or older
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Apple Music
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- 26,011,458 or 84.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 71.1 minutes every day representing 43.7%
of all time spent daily with Ad-Supported Audio.
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362,341 or 87.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 74. minutes every day representing 43.3% of all
time spent daily with Ad-Supported Audio.
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370,794 or 87.2% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 73.7 minutes every day representing 45.1% of
all time spent daily with Ad-Supported Audio.
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Avg. Week A{I mﬁudia (Persons & % Reach): Adults 18 or older
s TV

Local AM/FM Radio

- 224,776 or 84.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every day representing 46.2% of
all time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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305,743 or 80.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 63.2 minutes every day representing 42.9% of
all time spent daily with Ad-Supported Audio.
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- 26,011,458 or 84.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 71.1 minutes every day representing 43.7%
of all time spent daily with Ad-Supported Audio.
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362,341 or 87.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
ox Ad-Supported Local AM/FM Radio for an average of 74. minutes every day representing 43.3% of all
/NEWS S, time spent daily with Ad-Supported Audio.
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ea.“*ﬂ 370,794 or 87.2% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
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224,776 or 84.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 73.9 minutes every day representing 46.2% of
all time spent daily with Ad-Supported Audio.
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305,743 or 80.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 63.2 minutes every day representing 42.9% of
all time spent daily with Ad-Supported Audio.
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Local AM/FM Radm Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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26,011,458 or 84.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Classic Rock,

News/Talk/Information, and Country.
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362,341 or 87.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Hot AC, News/Talk/Information, Classic
Hits, and All Sports.
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370,794 or 87.2% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, New Country, News/Talk/Information,

Classic Hits, and Adult Contemporary.
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224,776 or 84.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, News/Talk/Information, Country, Adult
Contemporary, and Classic Rock.
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. 305,743 or 80.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,
News/Talk/Information, and Urban AC.
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@ 26,351,128 or 86.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
ox = Ad-Supported Local TV Stations for an average of 106.9 minutes every day representing 31.6% of all
/NEWS : time spent daily with Ad-Supported Video.
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375,047 or 90.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations for an average of 114.5 minutes every day representing 33.2% of all
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377,102 or 88.7% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations for an average of 126.3 minutes every day representing 34.9% of all
time spent daily with Ad-Supported Video.
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231,150 or 87.2% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations for an average of 128.3 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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328,698 or 86.5% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations for an average of 110.7 minutes every day representing 28.4% of all
time spent daily with Ad-Supported Video.
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26,351,128 or 86.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations for an average of 106.9 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Video.
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375,047 or 90.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch

Ad-Supported Local TV Stations for an average of 114.5 minutes every day representing 33.2% of all
tanno: R time spent daily with Ad-Supported Video.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach %

n 4 " Video: Adults 18 or older
o8 550 _ Share of Ad-Supported Video

90.9%

J 32.2%
Weekly
Total
Persons
Reached:

375,047 2,441,379

who Watched FOX NEWS MSP
Channel in the past 7 days

53.7%

406,327 2,087,796

46.9%
43.9%

28.5%

19.4%

15.6%

14.2% 9
12.7% o 10,99 13:4%

10.4%
. .

9.7% 11.1%

[ e o |

72,890 1,109,748

8.1%

.47

193,704 1,501,831 181,277 1,416,029

64,313 313,553

39,922 431,197 52,282 553,828 42,895 755918 44,771 522,292
Local TV Cable TV Amazon YouTube Roku TikTok Netflix AppleTV+ Hulu Paramount+
A
Daily Mi
® who Watched FOX NEWS Channel in the past 7 days m MSP
MSP DMA Scarborough R2 2025: Aug24-1ul25 Qual Intab 236

MINNEAPOLIS-ST. PAUL DMA Scarborough R2 2025: Aug24-Jul25 Quadl Intab 2,081
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Cable networks watched past 7 days: FOX News Channel




(fs?v’é'fa“ = ST

channel |

Weekly
Reach %

97.7% —

88.7%

45.3%

Weekly
Total

Persons

Reached: 355702 1,690,874

Local TV

415,552 1,655,609
Cable TV

Average
Daily Mi

. 377,102 or 88.7% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch

Ad-Supported Local TV Stations for an average of 126.3 minutes every day representing 34.9% of all
time spent daily with Ad-Supported Video.
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231,150 or 87.2% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch

NE?VXS <. ﬁ ——m: c I N Ad-Supported Local TV Stations for an average of 128.3 minutes every day representing 36.6% of all
hannes TR time spent daily with Ad-Supported Video.
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328,698 or 86.5% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations for an average of 110.7 minutes every day representing 28.4% of all
time spent daily with Ad-Supported Video.
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' 26,351,128 or 86.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local News -
Morning, Movies, Comedies, and National/Network News.

Local TVStatmn Programs (Persons & % Reach): Adults 18orolder Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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' 375,047 or 90.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Movies, Local
News - Morning, Comedies, and Mystery/Suspense/Crime.
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Local TVStatJon Pragrams (Persons & % Reach): Adults 18 or older
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377,102 or 88.7% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Movies, Comedies, and National/Network News.
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Local TVStatmn Pragrams (Persons & % Reach} Adults 18 or older

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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231,150 or 87.2% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News -
Morning, Sports, Movies, National/Network News, and Local News - Late.
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' 328,698 or 86.5% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Movies, Sports, Local
News - Morning, National/Network News, and Comedies.
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22,227,009 or 72.6% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use
Ad-Supported Social Media for an average of 131. minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.
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300,515 or 72.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported Social Media for an average of 129.1 minutes every day representing 25.2% of all time
spent daily with Ad-Supported Digital Media.
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310,068 or 72.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported Social Media for an average of 130.3 minutes every day representing 24.7% of all time
spent daily with Ad-Supported Digital Media.
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196,938 or 74.3% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported Social Media for an average of 100.7 minutes every day representing 20.9% of all time
spent daily with Ad-Supported Digital Media.
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237,330 or 62.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported Social Media for an average of 113. minutes every day representing 20.9% of all time
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22,227,009 or 72.6% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use
Ad-Supported Facebook for an average of 50.3 minutes every day representing 38.4% of all time
spent daily with Ad-Supported Social Media.

% Time Spent:

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

who Watched FOX NEWS

tumblr 158

Channel in the past 7 days

Facebook
[P}

YouTube Video
271

Link
TikTok | edin

Instagram
20.3

Pinter

10.4 8.3 est...

Facebook
523

Instagram
27.4

LinkedIn
8.5

TikTok Reddit
13.2 75

YouTube Video
239

Pinte
5.7 res...

Blog...

Wha...

= who Watched FOX NEWS Channel in the past 7 days mUSA

® who Watched FOX NEWS Channel in the past 7 days

mUSA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook
Instagram
YouTube Video
TikTok
Linkedin
Reddit

X

Pinterest
WhatsApp
Snapchat

193 345 447 199

122 219,914 S 26.6%

03.4 634 9 5%
PSR ——— v
CRTVR m— 1
m-m.
TS —— R
m-nm
‘Hsm

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
orolder

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

YouTube Video Instagram
27.1 17.9

. Pin
LinkedIn tor
6.3 est

Others(Rumble, Twitch,Gab,Pa...

Blogs/Message Boards (read... mm 14.8%
tumblr ST %

® who Watched FOX NEWS Channel in the past 7 days W USA

USA usa Pm}emon Scarborough R2 2025: Sep24-Aug25 Qual Intab 3,45.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghts reserved.

who Watched FOX NEWS
Channel in the past 7 days

‘
S, wE I i
s oo fo: o fo o He 5
BN = g 5 B b 5 = 2 o '§

Facebook
50.3

4.5

TikTok : -
10.4 2 W...

Facebook
48.3

YouTube Video
239

Linked|

n
6.4

Instagram
2112

Pinter Reddi
est... T

» who Watched FOX NEWS Channel in the past 7 days

Cable networks watched past 7 days: FOX News Channel

mUSA

® Share of Everything

soefa.ai

for Anything _




| 300,515 or 72.8% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported Facebook for an average of 46.3 minutes every day representing 35.9% of all time spent
daily with Ad-Supported Social Media.
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310,068 or 72.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported Facebook for an average of 48.8 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Social Media.
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237,330 or 62.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported Facebook for an average of 35.3 minutes every day representing 31.2% of all time spent
daily with Ad-Supported Social Media.
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| 22,227,009 or 72.6% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use
Ad-Supported Facebook for an average of 50.3 minutes every day representing 38.4% of all time
spent daily with Ad-Supported Social Media.
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Supported Facebook for an average of 46.3 minutes every day representing 35.9% of all time spent
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. 310,068 or 72.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported Facebook for an average of 48.8 minutes every day representing 37.5% of all time spent
daily with Ad-Supported Social Media.
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’ 87,983 or 33.2% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Supported YouTube Video for an average of 34.7 minutes every day representing 34.5% of all time
spent daily with Ad-Supported Social Media.
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@0 — 237,330 or 62.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days use Ad-
Fox T L] &) Supported Facebook for an average of 35.3 minutes every day representing 31.2% of all time spent
B daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,273,523;
Local Radio: 1,647,240; Social Media: 1,575,927; Non-Prem. Cable: 1,375,024; Local TV:
1,002,689 reaching Adults 18 or older who Watched FOX NEWS Channel in th
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 23,324; Social Media: 20,892; Non-Prem. Cable: 17,933; Local TV: 13,329
reaching Adults 18 or older who Watched FOX NEWS Channel in the past 7 days.

All Other Digital Media: 28,737;
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| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 23,549; Social Media: 22,910; Non-Prem. Cable: 19,443; Local TV: 14,869
reaching Adults 18 or older who Watched FOX NEWS Channel in the past 7 days.

All Other Digital Media: 32,929;
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 14,697; Local Radio: 14,178; Non-Prem. Cable: 13,020; Local TV: 8,843
reaching Adults 18 or older who Watched FOX NEWS Channel in the past 7 days.

All Other Digital Media: 19,826;
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,131;
Local Radio: 19,155; Non-Prem. Cable: 16,502; Social Media: 16,175; Local TV: 11,681
reaching Adults 18 or older who Watched FOX NEWS Channel in the past 7 days.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Spotify

Drug Stores

SiriusXmM

Retail Stores

YouTube Music

Total Persons

= who Watched FOX NEWS Channel in the past 7 days

28,292,403 or 92.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days
spend an average of 57.6 minutes per day driving, seeing Billboards and Signs. 71.% Listen to Local
Radio Stations Out-of-Home for an average of 43.1 minutes/day.

% Time spent

7.9%

Avg. Hours+Minutes/day with Out- M
of-Home Media: Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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367,227 or 89.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an
average of 56.9 minutes per day driving, seeing Billboards and Signs. 73.4% Listen to Local Radio

Stations Out-of-Home for an average of 44.8 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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u who Watched FOX NEWS Channel in the past 7 days

399,374 or 93.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend
an average of 53.2 minutes per day driving, seeing Billboards and Signs. 72.9% Listen to Local Radio
Stations Out-of-Home for an average of 44.6 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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253,187 or 95.5% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend
an average of 66.9 minutes per day driving, seeing Billboards and Signs. 70.9% Listen to Local Radio
Stations Out-of-Home for an average of 44.8 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week)
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362,716 or 95.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend
an average of 45.2 minutes per day driving, seeing Billboards and Signs. 67.2% Listen to Local Radio
Stations Out-of-Home for an average of 38.3 minutes/day.
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/ : 28,292,403 or 92.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an
J E?VXS - average of 57.6 minutes per day driving, seeing Billboards and Signs representing 38.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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367,227 or 89.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an
average of 56.9 minutes per day driving, seeing Billboards and Signs representing 36.5% of all Time Spent
with Ad-Supported Out-of-Home Media.
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399,374 or 93.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an

average of 53.2 minutes per day driving, seeing Billboards and Signs representing 37.1% of all Time Spent
with Ad-Supported Out-of-Home Media.
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/ ox : 253,187 or 95.5% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an
/N

EWS average of 66.9 minutes per day driving, seeing Billboards and Signs representing 42.9% of all Time Spent
channal W3 with Ad-Supported Out-of-Home Media.
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/ v 362,716 or 95.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an
NE?VXS : average of 45.2 minutes per day driving, seeing Billboards and Signs representing 38.5% of all Time Spent
SRR T ' with Ad-Supported Out-of-Home Media.
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367,227 or 89.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend an
average of 56.9 minutes per day driving an average of 33.1 miles each day and are 73.4% more likely
to use |-494 east of I-35W than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Cable networks watched past 7 days: FOX News Channel

399,374 or 93.9% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend
an average of 53.2 minutes per day driving an average of 30.9 miles each day and are 50.7% more
likely to use 1-255 than the Metro average.

Top-26 Employment Zip Codes: Adults 18 or older
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253,187 or 95.5% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend
an average of 66.9 minutes per day driving an average of 38.9 miles each day and are 124.6% more
likely to use State Road 747 (Princeton, Glendale Road) than the

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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362,716 or 95.4% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days spend
an average of 45.2 minutes per day driving an average of 26.3 miles each day and are 46.2% more
likely to use Linton Blvd than the Metro average.

Top-26 Residential Zip Codes: Adults 18 or older
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» who Watched FOX NEWS Channel in the past 7 days

. 9,509,051 or 31.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 34.4%
of all time spent daily with All forms of Print Media.
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- 149,682 or 36.3% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.7 minutes every day representing 39.2%
of all time spent daily with All forms of Print Media.
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145,656 or 34.3% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing
36.8% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Toeol persons

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily
Local Daily Newspa per(s) (Sunday)
Books
USA Today (Daily) a g
New York Times (Daily) mm

New York Times (Daily+Sunday) mm
All Local Weekly Newspapers 98
New York Times (Sunday) m m

‘Wall Street Journal (Daily) m 4 0%

Magazines

Catalogs 65714

i

1

o

(4

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Watched FOX NEWS
Channel in the past 7 days

= who Watched FOX NEWS Channel in the past 7 days mSTL

New York Times

Wall Street Journal
(Daily)
109

Local Daily

Newspaper(s)

(DailysSunday)
103

Local Daily
Newspaper(s)
(Daily

New York Times

New York Times
(Daily+Sunday)
94

Direct Mail Magazines
Advertising 63

(excluding
Catalogs)

28 Catalo...

New York Times
{Sunday)
134

New York Times
(Daily+Sunday)
114

Wall Street.Journal
(Daily)
105

Local Daily
Newspaper(s)
{Daity+Sunday)
87

Direct Mail

Advertising

(excluding

Catalogs)
75

New York Times

Local Daily
Newspaper(s)
(Daily
8.1

Catalogs
35

Magazines
74 AlL.

= who Watched FOX NEWS Channel in the past 7 days

mSTL

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & A

rotal Persans

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspa per(s) (Sunday)

USA Today (Daily)

New York Times (Daily)

New York Times (Daily+Sunday) mm
All Local Weekly Newspapers mm

New York Times (Sunday)
Wall Street Journal (Daily)
Magazines

Catalogs

Books

% Time Spent.

Avg. Hours+Minutes/day with Ad- 4
Supported Print Media: Adults 18 or older m

who Watched FOX NEWS
Channdl in the past 7 days

= who Watched FOX NEWS Channel in the past 7 days mSTL

STL DMA Scarborough R2 2025: Aug24-Jui25

Qual Intab 368

All Graphs and soefa.ol Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

Wall Street Journal (Daily)

109

Local Daily
Newspaper(s)
(Sunday)
143

Local Daily Newspaper(s)
(Daily+Sunday)

10.3

New York Times
(Sunday)
112

USA Today (Daily)
97

Local D\m,

Direct Mail Advertising
(excluding Catalogs)
78

Magazin
New York Times (Daily) es
186 63

New York Times
(Sunday)
134

Local Daily
Newspaper(s)
(Sunday)
123

Wall Street
Journal (Daily)
105

USA Today (Daily)
102

Local Daily

Newspaper(s) (Daily
81

Direct Mail
Advertising
(excluding Catalogs)
75

Magatines
74

= who Watched FOX NEWS Channel in the past 7 days

Cable networks watched past 7 days: FOX News Channel

HSTL
* Share of Everything

for Anything _

soefa.ai



130,027 or 49.% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days read
Direct Mail Advertising (excluding Catalogs) for an average of 7.2 minutes every day representing
29.1% of all time spent daily with All forms of Print Media.
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ily Newspaper(s)
Sunday)

Wall Street Journal

(Daily) USA Today (Daily)
93 92

Local Daily
New York Times  Newspaper(s)
(Daily) (Daity
82 78

Direct Mail Advertising (excluding
Catalogs)
74
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78,328 or 20.6% of Adults 18 or older who Watched FOX NEWS Channel in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.5 minutes every day representing 32.8% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 18 orolder Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totaf Persons ¥ Time 5;

Local Daily Newspaper(s) (Daily+Sunday)

'
(104322

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

Books
New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Mew York Times (Sunday)
New York Times (Daily)

Wall Street Journal (Daily)
Magazines

All Local Weekly Newspapers

'who Watched FOX NEWS
Channel in the past 7 days

Catalogs
USA Today (Daily)

= who Watched FOX NEWS Channel in the past 7 days

mWEPB

Local D,nlv
New York Times
(Daity+Sunday)
94

New York Times
(sunday)

izs Local Daily

Newspaper(s) : :
(Daily (excluding Times
92 Catalogs) (Daily)

74 61

New York

Magazines Catalogs
58 36

Local Daily
Newspaper(s)
(Daily+Sunday)
88

Local Daily
New York Times Newspaper(s)
(Daily) (Daily
New York Times 81 80
(Daily+Sunday)
108

Direct Mail

Advertising

New York Times Wall Street Journal (excluding

(Sunday) (Daity) Magazines Catalogs)
135 9.7 75 74

» who Watched FOX NEWS Channel in

the past 7 days

= WEPB

Avg. Week Ad-Supported All Print Media (Persons & % Reach) Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avi

otat persons:

% Time Sl'f
Local Daily Newspa per(s) (Daily+Sunday)

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Avg. Hours+Minutes/day with Ad-
Wall Street Journal (Daily) Supported Print Media: Adults 18 or old‘ﬂm

Magazines
All Local Weekly Newspapers

Catalogs

who Watched FOX NEWS
Channel in the past 7 days

USA Today (Daily)

Books 0.
mwho Watched FOX NEWS Channel in the past 7 days u WEPB
WEPB DMA Scarborough R2 2025: Aug24-Jun25 Qual Intab 557

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 18 or older

Local Daity
Wall Street Journal Newspaper(s)
(Daity) (Daity+Sunday)

Local Daily pos e

Newspaper(s) (Sunday)
130

USA Today (Daily)
27

Local Daily
(s)

New York Times
(Sunday) Magazines
128 9.2 g 58

‘Wall Street Journal
(Daily)
New York Times 97
(sunday)
185

USA Today (Daily)
94

Local Daily
Newspaper(s)
(Daily Magazines
20 75
Local Daily
Newspaper(s)
(Sunday)
124

Direct Mail Adh (excluding

New York Times (Daily)
81
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Cable networks watched past 7 days: FOX News Channel
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Websites

Social Media

Direct Mail

Cable TV Networks
Broadcast, Cable, & Sat TV

Local Broadcast TV

"Advertising Actions"

P18+ who Watched FOX NEWS Channelin the past 7 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

92,470,172 34.9%

100,055,454 37.7%

76,858,434 29.0%

35 764,177

36,938,060

Local AM/FM Radio

41 132 118 15.5%

Newspapers
Video Streaming Services
Podcasts

Audio Streaming Services

29, 307 017 11.0%
40,411,885 15.2%
30,975, 338 11.7%

USA

27,818,480 10.5%

Billboards  wrereyre 10.1%
w P18+ who Watched FOX NEWS Channel in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR22025:Sep24-Aug25 Oua!.'nrab 3454 Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. Allrights reserved. Soe a'al for Anything ¢

Cable networks watched past 7 days: FOX News Channel
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Websites

Social Media

Cable TV Networks
Broadcast, Cable, & Sat TV
Local Broadcast TV

Direct Mail

"Advertising Actions"

P18+ who Watched FOX NEWS Channel in the past 7 days (Shopped/Visited/Bought past

3mos Due to Ads on %)

.i,éég,sa.s
1,;11%,025

Local AM/FM Radio

547,689 14.1%

Video Streaming Services
Newspapers

Billboards

Audio Streaming Services

Podcasts

MINNEAPOLIS-ST.PAUL DMA Scarborough R22025:Aug24-Jul25 Qualintab: 236
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

529 162 13.6%

365 418 9.4%
288,669 7.4%

® P18+ who Watched FOX NEWS Channel in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ MINNEAPOLIS-ST. PAUL AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

soefa.ai

MINNEAPOLIS-ST. PAUL

Share of Everything
for Anything =

Cable networks watched past 7 days: FOX News Channel



"Advertising Actions”

P18+ who Watched FOX NEWS Channelin the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Soclal Media
Websites
Direct Mall
Cable TV Networks 361,260 14.4%
Broadcast, Cable, & Sat TV 49'9’563

Local Broadcast TV geiess 15.1%

Local AM/FM Radio g0 10.7%

Video Streaming Services 332,819 13.39

Newspa pers 244,825 9.8%

' !
W by
)
2

Podcasts  grrers 11.6%

Billboards 2'10'57 5 ST. LOUIS

Audio Streaming Services

209,166 8.3%
m P18+ who Watched FOX NEWS Channel inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
ST.LOUIS DMA ScarboroughR22025:Aug24-Jul25 QualIntab: 368 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soe a . al for Anything =
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channot TR P18+ who Watched FOX NEWS Channelin the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Direct Mail 587,936 30.4%
Websites g 32.7%

Social Media

705,209

Broadcast, Cable, & Sat TV
Local AM/FM Radio
Newspapers
Video Streaming Services
Audio Streaming Services
vauss

W P18+ who Watched FOX NEWS Channel in the past 7 days (Sho pped/Visited/Bought past 3mos Due to Ads on %)

W P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CINCINNATI DMA  Scarborough R22025:Sep24-Jul25 Qualintab: 311 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

CINCINNATI

Cable networks watched past 7 days: FOX News Channel
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Websites

Social Media

Direct Mail

Cable TV Networks
Broadcast, Cable, & SatTV
LocalBroadcast TV

Newspapers

"Advertising Actions'’

P18+ who Watched FOX NEWS Channelin the past 7 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

689,187 36.0%

577,416 30.2%

346,953 18.1%

477,189

323,394

245,799

Local AM/FM Radio

255,979 13.4%

Video Streaming Services
Podcasts
Audio Streaming Services

Billboards

WESTPALM BEACH-BOCARATON DMA ScarboroughR22025:Aug24-Jun25 Qualintab:
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservet

275,376 14.4%

195,778 T 10.2%

207,422 10.8%

WEST PALM BEACH-BOCA RATON
152,117

m P18+ who Watched FOX NEWS Channel in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

m P18+ WEST PALM BEACH-BOCA RATON AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
557 * Share of Everything

soefa.ai™ oo

8.0%

Cable networks watched past 7 days: FOX News Channel



